EL 6, LLC
QUALITY POLICY

EL 6 is the leading Russian company
specializing in the manufacturing of carbon-
graphite products. Its core business is the
roduction of high-tech electrode-, cathode-
and other graphite, as well as carbon-based
products for steel, aluminum, ferroalloy,
silicon, chemical, and machine-building
enterprises. Quality, technology, experience
and professionalism are the cornerstones

: of competitiveness and prosperity, not
only for the company as a whole but also
: for each employee. The top priority of

EL 6 is to create a corporate environment
: that encourages the involvement of the
employees in constant improvement of

: the company, increasing the customers’

: satisfaction using an efficient quality

: management system.

To ensure the stable performance of the company, the EL 6 management
undertakes the following duties:

o to operate in accordance with
the principles and require-
ments of ISO 9001:2015 pursu-
ing continuous improvement
of processes, manufactured
products and the quality man-
agement system as a whole;

o to ensure compliance with
legislative and regulatory
requirements on the federal,
to operate under process- and
risk-based approaches;

o to boost the performance and

efficiency of measures targeted :

at ensuring the product quality
throughout its service life;

e to ensure continuous loss
reduction and development of
the production system;

: e to value quality over quantity;

e to constantly improve techno-

logical processes, boost the
efficiency of product quality
control;

. e to improve management effi-

ciency through the automation
of management and produc-
tion processes;

: e to ensure a systematic analysis
:  of the process performance en- :

vironment taking into account
social, competitive, economic,
technological, international
and market factors;

e to provide employees with the

necessary resources, knowl-
edge and opportunities, con-

stantly enhance their proficien-
cy, motivation and involvement
in the processes of the quality
management system;

e to impose high requirements
on external suppliers and
interact with them on mutually
beneficial terms;

o to strive for a long-term part-
nership with customers by
constantly monitoring their
requirements and expectations
to ensure and boost their satis-
faction level;

e to constantly search for poten-
tial customers to expand the
scope of activity.



